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| Want That is a fast-paced tour through the latest and greatest building products — from 
smart appliances and the latest in home wiring to new building materials that are amazing, 
available and ready to go to work for you. Every half-hour episode is packed with in-depth 
profiles and highlights of a dozen of the hottest “must haves” for every home, whether it’s 
new construction, a remodel or a retrofit. 


Matt Blashaw 
Savvy and resourceful homeowners tackle a room renovation trying to achieve professional 
quality results on a limited budget. If they can fool a team of master contractors into thinking 
they spent more money than their actual out-of-pocket costs — the homeowners will win the 
ditference. Hosted by licensed contractor Matt Blashaw. 
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new seasons 


Selpele) A elella Nicole Curtis 


Nicole Curtis is a sweet-talking, hammer-swinging 
whirlwind. Working in Minneapolis and Detroit, 
Nikki discovers historic houses once the pride of 
the neighborhood that have fallen on hard times. 
Pushing her rough ‘n’ tough crew, arguing with her 
family, wrangling with city officials and dealing with 
the usual litany of old house headaches, it's not 
always pretty. By the time the dust clears, a house 
that was ready for the wrecking ball is restored to 
its former glory. 


House Crashers = 

House Crashers is ambush renovation at its best. 
Host and contractor Josh Temple stalks a big-box 
home improvement store looking for unsuspecting 
weekend warriors, then follows them home with 

a large crew of experts in tow. Watch as stunned 
homeowners who journeyed into the store to fix a 
simple leaky faucet end up winning the remodeling 
lottery with dramatic, eye-popping room 
transformations. 


Bath Crashers = o= 

DIY Network is on a mission to crash and trash bathrooms, transforming them into 
stunning, functional and modern living spaces in the series Bath Crashers. Produced 
similarly to the popular House Crashers and Yard Crashers series, crasher Matt 
Muenster ambushes homeowners while they're home improvement shopping. When 
he identifies the ultimate bathroom challenge, he follows the lucky homeowner home 
and totally overhauls 

a bathroom in need of 
repair. 


(Gere) IIs = Chris Grundy 

Did you know there's a device that lets you carry a sheet of 
heavy plywood with just one hand? How about using your drill 
for everything from cleaning ducts to snipping sheet metal? 
What does “WD-40" stand for, and did you know there are 
more than 2,000 uses for it? Tool expert Chris Grundy answers 
these burning questions and more on Cool Tools. He also 
gives viewers an exclusive look at tools you may not even 
know about — from the tried and true to the latest and greatest 
— revealing insider tips and little-known techniques from the 
people who helped create them. 


Eye (@= 7 Jason Cameron & Tony Siragusa 

Guys need an exclusive space to hang out in their homes -- a refuge where they can 
enjoy what they love, whether it's a soundproofed basement used as a rock ‘n’ roll 
lounge and adorned with limited edition guitars; a room where diehard ski fans can 
chill out with a roaring fireplace and alpine atmosphere; or a lush golf-lover's paradise, 
featuring a state-of-the-art virtual reality driving range, media center and top-notch 
equipment storage space. Licensed contractor Jason Cameron and former NFL great 
Tony “The Goose” Siragusa offer amazing ideas for the ultimate Man Caves. 


Mega 5 a- Anitra Mecadon 
In each episode of Mega Dens, host and interior designer Anitra Mecadon creates 
over-the-top rec-room sanctuaries while giving you the skills to renovate your own 
family space. These unbelievable room renovations feature incredible home theaters, 
innovative gaming areas, clever storage solutions and more. 
Anitra’s rock ‘n’ roll approach to design transforms these 
rooms beyond the homeowners’ wildest imaginations. 


Sweat Equity. = Matthews 

Sweat Equity is a show dedicated to helping you 
determine which home improvement projects will return 
the most bang for your buck. Is it better to install new 
kitchen cabinets or just reface the old ones? Are granite 
countertops really worth the cost? Should you put more 
money into the bathroom or your kitchen? Licensed 
contractor Amy Matthews and her team of experts help 
homeowners tackle these projects themselves, giving tips 
and techniques for building equity every step of the way. 
With the knowledge you gain from this show, and a little bit 
of sweat, you can increase the value of your home — and 
the enjoyment you get by living there. 


For more, pl 


% of A18+ AMA, English Canada T 
; 


= 
$100K+ e | 


Source: BBM Canada PPM Data, M-Su v v qt o + + oo v + Lo 
2a-2a (SP12: 1/2/2012 to 5/27/2012) T T 7) + rs) 1N oog £ st o E 
Total TV s £ f: f] 1) 1N aSo O v ES 
O = = N 2 3a y N Fs 
DIY Network Hl we sO 4 = in § 
= acy <= 
e Love to spend time looking at household decorating ideas (155), attend e Pay very close attention on the nutritional content of food they eat (119), say that 
home show/exhibition (187), enjoy woodworking/building (202), have made low fat foods are an important part of their regular diet (135), take daily vitamin/ 
improvements to windows/doors (176), plumbing/heating/air conditioning (193), mineral/herbal supplements (133), and go to a health/fitness club (143) 
landscaping (180), cabinetry (220) and flooring/carpeting (206) in past 2 years e Enjoy entertaining (115), consume 3+ glasses of wine (133) or 4+ beers (120) in 
e Have financial investments and portfolios including mortgage (120), loan/line of past 7 days 
credit (114) and tax free savings account (236) e Spend $150+ on food shopping in an average week (118), often buy private 
e Be good at fixing mechanical things (142), get quite attached to their car (111), labels/store brands (140), use frozen pizza (111), cold cuts (114), packaged pasta 
purchase automotive supplies/products (176), plan to buy/lease a vehicle in the and pasta sauce (110), pancakes (116), instant coffee (142), pudding (118) and 
next 12 months or purchased in the past 12 months (180) or spend $40,000+ ona instant hot cereals (113) in the household 
vehicle (226) e Use baby/children’s care products (201) in past 6 months. Also used packaged 


dry dog food (111) and cat food (119) in past 6 months 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


e Atop 10 ranked Digital network for A25-54 and M25-54 


e In an average week, over 400,000 viewers tuned into DIY during Spr'12 (Ind. 2+) 
Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 
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